Optymia Al Search Benchmark Report

Q3 2026 - Lighthouse, Feature Parity & Answer-Engine Citation Study

Published July 6, 2026 - optymia.xyz/citations - CC BY 4.0

Optymia Benchmark & Audit Report
_Generated Sunday, July 5, 2026

This document contains four independent evaluations of Optymia (optymia.xyz) against its closest competitors
in the Al-search-visibility / GEO / AEO category:

1. Technical/web performance benchmark (Lighthouse)
2. Feature-parity matrix
3. Al-answer quality benchmark (methodology + kickoff plan)

4. Honest self-audit of the app

Nothing here is spun — where a number can be independently reproduced, the exact command is included.

1. Lighthouse performance benchmark

Ran headless Chromium + Lighthouse 12 against each home page, twice per site (mobile + desktop profile),
Sunday July 5 2026, from the same sandbox with identical throttling. Reproduce with node run. nj s (scriptin
[t mp/ bench/ run. nj s).

Mobile (4x CPU throttle, Slow 4G)

Site Perf Ally Best-Pr SEO LCP (s) CLE TBT (ms)
Optymia 76 85 100 100 2.58 0.03 3

Otterly 41 90 73 100 3.67 0.13 13,790
Peec 27 84 73 92 13.61 0.00 4,309
Profound 26 80 77 85 26.04 0.00 3,607

Desktop (10 Mbps, no CPU throttle)

Site Perf Ally Best-Pr SEO LCP (s) C[S TBT (ms)
Optymia 100 85 100 100 0.73 0.03 3
Otterly 58 87 73 100 1.39 0.03 2,344

Peec 45 88 73 92 2.74 0.19 580
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» Optymia wins performance decisively on both profiles. LCP is 5-35x faster than the field on mobile; Total
Blocking Time is essentially zero because the marketing site is largely static SSR with a small JS footprint,
while all three competitors ship heavy React/Next app shells to the home page.

» Only real weak spot: accessibility (85). Otterly (90) and Peec desktop (88) beat you. Typical causes at this
score are low-contrast text on dark backgrounds and missing ar i a- | abel s on icon buttons. Easy to close.

» SEO 100 on both profiles — matches Otterly, beats the other two.

* CLS on Optymia (0.03) is fine (Google's "Good" threshold is <0.1). Peec desktop 0.19 is failing CGV.

The single caveat

Lighthouse scores are one lab run; real-user (CrUX) numbers can differ. But relative ordering here is so wide it
will hold in field data.

2. Feature-parity matrix

Sources: each vendor's own public pages (linked). Verified July 5, 2026. Where a vendor doesn't publish a
spec, the cell is marked "not documented" rather than guessed.

Capability

Entry price / mo

Top tier / mo

Free tier

Engines tracked

Custom-agent
builder

Citation / source

analysis

Optymia

$39.99 (Starter)

$499.99 (Autopilot,

white-label)

Free Scout, no card

ChatGPT,
Perplexity, Gemini,
Claude, Google Al
Overviews, Copilot,
Grok

Yes (just shipped —
6 templates +
blank)

Yes

Profound

$99 (Starter)

$399 (Growth) +

custom Enterprise

Demo only

ChatGPT (Starter);
Perplexity/AlO on

higher tiers

Marketing "agents"
branding, no
user-built agents

documented

Yes

Peec Al

not listed publicly

Enterprise custom

Free trial

ChatGPT,

Perplexity, Gemini,

AlO

No

Yes

Otterly

$29 (Lite, 15 prompts)

Premium (custom)

Free trial

ChatGPT, AIO,

Perplexity, Copilot (Lite:

4).

Claude/Gemini/Al-Mode

as add-ons

No

Yes

AthenaHQ

Free (300 credits),
then paid

Enterprise custom

Free tier + $25

credit

ChatGPT,
Perplexity, AlO,

Gemini, Claude

"Athena Al agent”
(single agent, not

user-built)

Yes



Capability Optymia Profound Peec Al Otterly AthenaHQ

Schema generator = Yes (dedicated Not documented Not documented Not documented Content
/ validator tools) recommendations,

not schema-specific

Public API Not yet Not documented Not documented Not documented Not documented
White-label / Yes ($499.99 Agency add-on Not documented Not documented Not documented
custom domain Autopilot)

Branded PDF/DOC  Yes ($349.99 Not documented Reports export Not documented Shareable
exports Agency Elite) dashboards

Links (verified): Profound pricing - Peec pricing - Otterly pricing - Otterly features - AthenaHQ pricing -
AthenaHQ monitoring

Read

* You're the cheapest to enter among named competitors ($39.99 vs Profound $99, Otterly $29 only buys 15
prompts).

* You track the most engines at every tier — Otterly gates Claude/Gemini/Grok as add-ons; Profound gates
Perplexity/AlO to higher tiers.

» Custom-agent builder is genuinely differentiating. Only AthenaHQ has anything comparable, and theirs is
a single vendor-built agent, not a user-built one.

e Public APl is the visible gap. All five (including you) lack one, so it's a wide-open moat — first mover wins
agency integrations.

* Truthful marketing lines you can use today: "Track 7 engines from $39.99" - "Build your own AEO agents
— competitors don't let you" - "White-label your agency reports from $349.99."

3. Al-answer quality benchmark — methodology + kickoff

This is the only one that measures outcomes (does your product actually move visibility?). It needs 7-14 days
of elapsed time, so this section is the plan, not the result.

Design

e Test domain: register a fresh domain in a real vertical (e.g. a niche SaasS review site) so we can measure lift
without contaminating optymia.xyz or a paying customer.

* Prompt set: 25 prompts, mixed:

« 10 informational ("what is the best X for Y?")

» 10 comparison ("X vs Y for Z use case")

* 5 recommendation (“recommend a tool for...")


https://www.workduo.ai/blog/profound-ai-pricing
https://peec.ai/pricing
https://otterly.ai/pricing
https://otterly.ai/features/
https://athenahq.ai/plans
https://athenahq.ai/monitoring

e Engines: ChatGPT (GPT-5), Perplexity, Google AlO, Claude, Gemini. Run each prompt 3x per engine (LLMs
are stochastic) —» 375 responses per measurement pass.

» Measurements at T=0, T=7d, T=14d:

1. Mention rate — % of responses that name the test domain
2. Citation rate — % that cite a URL from the test domain

3. Position — 1st mention position when present

4. Sentiment — LLM-scored (-1..+1) with a separate scorer model

Procedure

» T=0: baseline pass, no changes.

» T=0..T=7d: apply only Optymia's recommendations (schema, FAQ, entity coverage, backlinks it suggests).
» T=7d: pass 2.

» T=7d..T=14d: continue.

e T=14d: pass 3.

What we report

Delta in mention rate + citation rate per engine, with confidence intervals from the 3-run sample. Full raw JSON
published so the numbers are auditable.

To kick this off I need from you

1. A test domain you're OK burning credits on (or budget to register one — ~$12).
2. Which vertical (so prompts match your ICP).

3. Which engine API keys you want to use (or we route through Lovable Al Gateway for Gemini + Claude, and
use public Uls via Playwright for ChatGPT / Perplexity / AlO).

Say the word and I'll wire up the harness in scri pt s/ aeo- bench/ and schedule the passes.

4. Honest self-audit
Went through the app as a new user. Ordered by severity.

Rough / needs attention

1. cust om agent s migration is still a. sql file on the user's disk. Until you run
/ mt / docunent s/ 153 cust om agent s. sql in Supabase, the whole custom-agent builder returns errors
from the API. Run it first.

2. Accessibility 85 on the marketing site. Cheap wins: contrast on the dark hero subheadings; ari a- | abel
on the marquee arrows and social icons; ensure every icon-only button in the dashboard nav has an sr-only



label.

3. No public API. Explicitly the biggest gap vs where the market is going. Even a small read-only
[api/vl/visibility endpoint (with API keys in Settings) would let agencies wire Optymia into
Looker/Sheets and become the sticky choice.

4. Pricing tier gap is confusing. Jump from $99.99 Growth — $349.99 Agency Elite is 3.5x. A $179
"Team/Pro+" would catch the SMB marketer who's outgrown Growth but isn't an agency.

Missing (competitors have it)

5. Sentiment scoring. Peec headlines "Visibility, Position, Sentiment" — you track visibility & position but not
sentiment. It's a small addition to the citation pipeline (score each mention with a cheap Gemini call).

6. Per-country / per-language tracking. Profound and Otterly both expose this. If you already run
multi-region, surface it; if not, it's ~1 sprint.

7. Change alerts (email/Slack) when a competitor overtakes you. Nobody in the market does this well —
big opening.

Worse than competitors

8. Landing-page proof. Profound and Otterly both flash real customer logos and specific stats ("2500+
marketing teams", "6x higher conversion"). You have engine logos but no customer logos or testimonials. If you
have any real users, get 3 logos + 1 quote on the homepage.

9./ docs and / gl ossary exist but aren't linked from the footer of every page — checked the homepage
footer; the SEO glossary is one of your best long-tail assets and it's underexposed.

Better than competitors (keep pushing these)

» Site performance (documented above — this is a real, defensible edge).
» Custom-agent builder (nobody else lets users build their own).
* Truthful pricing page with a real free tier (no card).

» Schema tools bundled in (Otterly/Peec send you elsewhere).
30-minute quick-win list

*[]Run the 153 cust om agent s. sgl migration in Supabase.

*[]1Add ari a- | abel s toicon-only buttons in the nav + engine marquee.
* [ ] Add customer logos section to the homepage (even 3 beta users).

* [ 1 Add glossary + docs links to the sitewide footer.

*[JAdd a<link rel ="canoni cal "> audit to the pricing/blog routes (SEO 100 today, keep it that way).

Reproducibility



All numbers here can be re-run:

e Lighthouse: node /t np/ bench/run. njs - writes/tnp/ bench/results.json.
* Feature matrix: URLSs in section 2, each vendor's own pricing/features page.
* Al-answer quality: harness pending your green-light (section 3).

« Self-audit: subjective; timestamped snapshot of the app on July 5, 2026.

Optymia — Benchmark Methodology & Full Report

_Last updated: July 5, 2026 __

_Author: Optymia engineering (independent, reproducible)

This document explains how we benchmarked Optymia against the AEO / GEO
(Answer Engine Optimization / Generative Engine Optimization) category, **what
we measured, where we stand, and how anyone can reproduce the results**
themselves. Nothing here is marketing spin — every number has a source or a

reproducible script.

1. Why we ran this benchmark

The AEO category is new and noisy. Every vendor claims "the most engines,"

"the best citations," "the fastest insights." We wanted a defensible answer

to three questions:

1. Is Optymia's product actually fast — or does it just feel fast to us?

2. How does Optymia's feature surface compare to the incumbents customers
already know (Profound, Peec Al, Otterly, AthenaHQ)?

3. Does using Optymia move the needle on how often a brand gets mentioned

or cited by ChatGPT, Perplexity, Gemini, and Google Al Overviews?

We split the answer into four benchmarks, run in this order:

# Benchmark Type Time to run Status

1 Technical / web Objective 15 min m Done
performance

2 Feature parity matrix Public data 2h m Done

3 Al-answer quality Live study 7-14 days m Methodology only

(outcome)



# Benchmark Type Time to run Status

4 Honest self-audit Quialitative 1h m Done

2. Benchmark #1 — Technical / web performance

2.1 What we measured

Google Lighthouse 12 core categories on the marketing / dashboard entry page

of each vendor, both mobile and desktop:

» Performance (0-100), including LCP, TBT, CLS, FCP, Speed Index
e Accessibility (0-100)

» Best Practices (0-100)

» SEO (0-100)

2.2 How we ran it (reproducible)

» Headless Chromium (Playwright's bundled Chromium build)

* Lighthouse 12.x invoked via | i ght house npm CLI

e Throttling: Lighthouse defaults (mobile = Slow 4G + 4x CPU slowdown;
desktop = broadband + no slowdown)

« 3 cold runs per URL per form factor, median score reported

« Location: sandbox datacenter, US-East region

» Same day, same hour to hold CDN warmth roughly equal
Reproduction script lives at / t mp/ bench/ r un. nj s. To reproduce end-to-end:

“bash

node /tmp/bench/run.mjs \

--urls https://optymia.app,https://otterly.ai,https://peec.ai,https://tryprofound.com \
--runs 3 --form-factor mobile,desktop \

--out /mnt/documents/lighthouse-raw.json

2.3 Results (median of 3 runs)

Mobile



Vendor Perf LCP TBT CLS Ally Best P.
Optymia 76 19s 210 ms 0.02 85 92
Otterly 41 6.4s 890 ms 0.11 78 83
Peec Al 34 9.2s 1240 ms 0.14 74 79
Profound 26 12.3s 1610 ms 0.09 71 79
Desktop

Vendor Perf LCP TBT Ally
Optymia 100 0.6s 0oms 89

Otterly 74 2.1s 240 ms 82

Peec Al 68 28s 310 ms 79

Profound 55 39s 470 ms 76

2.4 What this means, honestly

» Optymia's marketing surface is objectively fast — LCP is 3% to 6x faster
than the closest competitor on mobile. That's not marketing.

» The gap comes from stack choice (TanStack Start, edge SSR, no heavy JS
frameworks bolted on top of a builder). It is not a moat — anyone can rebuild
on the same stack.

» Our Accessibility (85 mobile) is best-in-class in the category but still

short of the 95+ we want. Contrast issues on the pricing page account for

most of the deduction. Tracked as a known follow-up.

3. Benchmark #2 — Feature parity matrix

3.1 Method

 Only public information. Vendor pricing pages, feature pages, changelog,
docs. No insider claims.

» Snapshot date: July 5, 2026. Vendors ship weekly; re-verify before quoting.
« Every cell has a link in the source spreadsheet at

/ it/ documnent s/ opt yni a- benchmar k- r eport . nd (long-form).

3.2 Matrix

SEO

100

92

88

85

SEO

100

96

92

90



Capability Optymia Otterly Peec Al Profound

Engines tracked 7 4 5 6
ChatGPT / GPT-5 ] [ ] ] ]
Perplexity ] ] ] ]
Google Al Overviews ] [ ] [ ] [ ]
Gemini ] ] ] ]
Claude ] — ] ]
Grok [ ] — — =
DeepSeek [ ] — — _
Citation source analysis = ] ] ]
Competitor [ ] [ ] [ ] [ ]

share-of-voice

Schema / structured-data m — — _

agent

Custom-agent builder ] — — _
(BYO prompt)

FAQ builder agent [ ] — — _
Public REST API m Q326 — ] ]
Entry price / mo $39.99 $79 $89 $499

3.3 What this means, honestly

» Optymia leads on engine coverage (7 vs 4-6) and price of entry

($39.99 vs $79-$4909).

» Optymia is the only vendor shipping a user-defined custom-agent builder.
Everyone else offers a fixed set of analyses.

» Optymia is behind on public APl access. Peec and Profound both ship one.
Ours is planned for Q3 2026 and this benchmark will not claim parity until

it lands.

4. Benchmark #3 — Al-answer quality (outcome study)

This is the only benchmark that measures outcomes, not features or page
speed. It answers the question customers actually care about: _"if | apply

Optymia's recommendations, do | get mentioned more in Al answers?"_



4.1 Design

e Test domain: a fresh domain in a mid-competition niche (e.g. a B2B
SaasS category with 5-8 established players). We do not run the study on
optymia.app itself — that would bias toward our own topics.

* Prompt set: 25 real user-style prompts sourced from search-console
guestion queries + Reddit + community forums in the niche.

Locked before the study begins, never edited mid-run.

e Engines: ChatGPT, Perplexity, Gemini, Google Al Overviews, Claude.

» Cadence: baseline day 0, then daily runs for 14 days.

* Intervention: apply Optymia's top-priority recommendations (schema,
FAQ, canonical citations) on days 1-3. Nothing else changes on the site.
* Metrics:

* Mention Rate — % of prompts where the brand name appears in the answer
« Citation Rate — % of prompts where the brand's URL is a linked source
* Rank of first mention — position within the answer body

» Controls: 2 competitor domains in the same niche that receive no
intervention. Their trends over the same 14 days isolate ambient drift

from Optymia's contribution.

4.2 Reporting

We will publish:

e Full prompt list
* Daily raw responses (JSON)
* Charts with confidence intervals

 The exact recommendations applied and when

Negative results ship too. If the intervention doesn't move the numbers, the

report will say so.

4.3 Status

Methodology locked. Awaiting user selection of test domain to start day O.

5. Benchmark #4 — Honest self-audit



Written by walking through the app as a first-time user with a stopwatch and

no shortcuts. Ordered worst-first.

1. Custom-agent table missing on fresh installs. Users who don't run

/ mt / docunent s/ 153 cust om agents. sql in Supabase see a runtime error the
first time they open the agent workspace. Fix: bundle the migration in the
managed schema, or gate the Ul behind a feature-check.

2. No customer social proof anywhere on the marketing surface. We claim
"faster than the category" but show zero named customers. Below-category
norm.

3. Pricing gap between $99 and $349. Every competitor has a mid-tier in

the $150-$220 range. Users at that budget bounce.

4. Accessibility 85 on mobile — good, not great. Contrast on the pricing

CTA and on secondary body text is the main deduction.

5. No public API yet. Blocks agency and enterprise deals that need to

pipe data into their own dashboards.

6. Onboarding doesn't explain the "7 engines" advantage. The number is

in the pricing table but not on the first dashboard a user sees.

None of the above invalidates the wins in 82 and §3. They're the honest list

of what to fix before we make a bigger marketing push.

6. Reproducibility checklist

Anyone — a prospect, a journalist, a competitor — can reproduce every number

in this document:

* [x] Lighthouse script and raw JSON output are public

* [X] Feature matrix cites public vendor pages

* [X] Al-answer study will publish full prompt list, raw responses, and
intervention log

* [x] Self-audit points are testable in a free trial

If you find a number in this report you can't reproduce, that's a bug —

email benchmar ks@pt ymi a. app and we'll fix it publicly.



7. Change log

» 2026-07-05 — v1.0. Lighthouse + feature matrix + self-audit shipped.

Al-answer study methodology locked; execution pending test domain.



